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Abstract

This research aimed to 1) develop an effective lesson plan on corporate identity design
using Design Thinking for first-year Higher Vocational Certificate students in Computer
Graphics, meeting the 80/80 effectiveness criterion; 2) compare students' corporate
identity design skills before and after instruction; and 3) assess student satisfaction with
the Design Thinking-based learning. The research population consisted of 26 first-year
Higher Vocational Certificate students in Computer Graphics at Lopburi Technical
College. The research instruments included: 1) a lesson plan on corporate identity
design using Design Thinking, with effectiveness scores (E1/E2) of 82.40/85.58, meeting
the 80/80 criterion; 2) a pre- and post-instructional test measuring corporate identity
design skills (20 items); and 3) a questionnaire on student satisfaction with the teaching
and learning process. The statistical methods used in this research included mean,
percentage, standard deviation (S.D.), and t-test (Dependent Samples). The research
findings revealed that: 1) The virtual classroom on using After Effect software showed
efficiency test results (E1/E2) of 80.83/86.67, meeting the established criteria of 80/80; 2)
Students' organizational identity design skills after learning with the Design Thinking
process were significantly higher than before learning at the .05 statistical significance
level; and 3) Students' satisfaction with the Design Thinking learning process was at the

highest level.

Keyword: Metaverse, Skills in using software programs, The Efficiency of Innovation,

satisfaction
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